
Explore Toolkit
Campaign Overview. Explore Scotland – we’ll point you in the right direction, sets out a new 
approach for Scotland’s area campaigns and allows you to present your own region’s unique identity 
and key attractions within a campaign framework which allows for greater recall and impact.

rural: Text should be helvetica rounded bold or if necessary  
helvetica rounded bold condensed may be used. 
Type must be ranged left. It should be the same type size throughout 
and ideally a maximum of two words on each arrow. 
colour : White

type and inner shadow: 
Type text in Photoshop set to -25 in text spacing.
Click on ‘fx’ at the bottom of layer palette
scroll to inner shadow. See pic 1.

Set opacity to 95%
Distance to 7px
Size 6px
Everything else can be left to original settings.
See pic 2.

The signpost should be on a 2o  tilt facing into the picture. It also should 
not interfere with any key aspects of the main image and must not look 
out of proportion.

headline: myriad pro regular 
min size 12 pt.  
Copy: myriad pro light min size 8 pt. 
call to action/web: Myriad pro 
bold min size 9 pt in VisitScotland purple: 
c48m100y0k40 r101g3b96

SUB HEAD/CAMPAIGN LINE: myriad 
pro light min size 9 pt in VisitScotland 
purple: c48m100y0k40   r101g3b96
place name:  myriad pro regular 
min size 6 pt.

photography: Should be the main attraction, the image should be selected so 
that the signpost does not cover any of the key features of the image. 

Local area 
headline
goes here

Call to 
Action/Web 
address

brochure 
(if required)
goes here

Plan the perfect break to Orkney.

We’ll point you in the right direction

Ain velent dolent utem quatuerat. Dolutatio dolorem delit velit, sum 
duipisl esect ctet iustrud et digna feuisim dolor ing  et iusd et digna 
feuisim dolor ing ea faci blandigna.

Download a brochure at visitorkney.com

winning year/
edrf Logos 
go here

visitscotland 
Logo

campaign line

Place name 
goes here

Callanish Stones, Orkney.

local destination/
partner logo

Wayfinders
The top arrow should relate to the main image, the second and third ar-
rows should relate to other content on the page.

There are two styles of signpost – metallic for urban attractions and 
wooden for more rural locations. These should always be kept to the left 
of the layout, pointing towards the right. 

To ensure maximum clarity and legibility when using in-
ner shadow on type, flat signpost must be used.

URBAN: Text should be HELVETICA BOLD CONDENSED and must 
be ranged RIGHT.  It should be the same type size throughout and  
ideally a maximum of two words on each arrow. 
colour : White

maximumtype width

MAIN ATTRACTION

SECOND ATTRACTION 

SURPRISE

pic 1 and pic 2 over page
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